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neighborhood, the arts scene and some of the

commercial venues in that city. _

" Company officials say Millennium will be cre- _

ating 2 “community” site for the upcoming’
 Olympics to reflect Salt Lake City, its attractions
and some of its retail offerings.

“It’s huge,” said V.C. Shiva, chief executive offi-

cer of the company. “We're going to be developing
the community side of the site, and working with
the Olympic people and the city on the project. It
should be a great opportunity.”
"+ Brad Dupee, a marketing . official for
Millennium, said the company will be working in
concert with U.S. West to develop the site.
Millennium will also be working closely with the
US. Olympic Comumittee as the time approaches.
Initial meetings are set up for early September.

- Company officials said a goal of the site will be
interactivity. Users interested in the luge, for
instance, will have pages that provide information
about the sport and current competitors.

Millennium will provide a function that permits
fans to post messages, and communicate with
each other about the luge competition.

. There also will be pages where athletes can
communicate with fans, and even family in their
home countries. In addition, there will be sites
that display results, schedules, personal profiles
and graphics that relate to events, '

- Millennium, which employs about 30, also
recently received a contract from Nike to develop




