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“Dusiness people do a web site but don't see how it
relates to their overall advertising,” Ayyaduras, 31, said
from Milisnpiura's Harvard Square headguarters. “When
we fin 1o a client, what they're buying is our creative
resourtes,”
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writer and ather artists,

For promotional purposss, Mille Produciions is
now poised to launch Harvard-Square Com, a web page
that lets anyone take 3 “virmal visit™ of all the stores,

restaurants, street performers and characters that give
the square its uninue idenaty.
Planned

o be launched Aug, 13, the site will feature
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second-floor offices and pointed down into “the pit” just
in front of the Harvard T stop. There also will be inter-
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“Our take is coming at it from a conceprual space view-
point,” sud Zoe Helene, Millennium's art director, *Shive's
2 visionary, which you have to have, otherwise you're just
another web site lost out there.”

Ayyadurai started Millennium in 193 with $55,000 of
his personal savings and the idea of using the Internet to
fuse art and technology.
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With a staff of four working in & 1.000-square-foot
office in Kendall Square, the company created Arts-
Onlive.Com, a virtual arts community. Users calling up
the web page fing a comprehensive lisung of goods and
services relaled to musie, visual ars, writing, film and
dance,

Now the has ded its over
three sites: 6, 000 square feel. in Han'sni Square, the
Kendall Square office 2nd a 2,000-square-foot office in
Washington, D.C.

Mot bad for someone who, as a bored teenager in New
Jersey back in 1979, wasn't sure what to think when a
professor at Rutgers Medical School mendoned the con-
cept of electronie mailboxes to him.

“I thought electronic mail was sending electricity
samehow,” he said.

His ignorance quickly faded, though, and Ayyadurai
spent the next three years developing the software and
security to link Rutgers Medical School with two other
schools. Working after school with the professor, a family
friend, the project won him the prestigious Westinghouse
Science Award in his senior year of high school.

Although submerged in the electrical engineering and
computers field, Ayvadurai. the son of an engineer,
always retained an interest in the ars. Later, his joint
degree was in theoretical mechanics and visual studies at
MIT, where he used computer animation to ilustrate sci-
entific and business data

Marrymg high art with high tech

*1 used to do a lot of painting, but grew up in an engl-
neering family,” he said. “50 the MIT Media Lab was the
first place [ felt comfortable doing the visual design.”

After spending a number of years working for comput-
er software companies, Ayyvadurai decided to create
Millennium. Its first commercial web site, the ArtsOnline
community, was sponsored by beverage-maker Zima for
$43,000.

From there, Millenmium took on, free of charge, sever-
al arts groups as cliepts, helping them understand the
mmmmmwebgﬁ

Boston Ballet was one of its first major clients in June
1995. Millennium’s melding of arts expertise and comput-
er savvy made it an attractive choice for the ballet com-
pany to work with, said Mary Cortty, spokeswoman for
the Boston Ballet

“The driving force was the swong technical capability
that they offered,” she said. “The fact that they were
artists was a major factor, of course.”

From there, Millennium designed pages for free for the
Alvin Afley dance roupe, American Repertory Theatre
and the nonprofit Very Special Arts in Washingeon, D.C. It
was while working for Very Special Ants, which offers dis-
abled people educational opportunities through the arts,
that Millennium became a full-service interactive
provider,

“It just kind of grew, they asked us to set up their com-
puters and hardware and we said, ‘Sure.’ " Ayyadurai said.

Very Special Arts was thrilied with the stand-out web
site Millennium created for them. Located at
WWW.VEAIts,org, the site features masks designed by
disabled artists.

“We were coming with an idea and they were right
there with the technology to support us,” said Rob Merrill,
spokesman for Very Special Arts, “They also created
an intranet link for us between all 50 state offices, so
we can send e-mail and share information within the
organization.”

Millennium has used its artistic experience to branch
out to design pages for commercial clients, such as the
Boston-based brokerage firm Brown & Co., Samuel
Adams Longshot Beer and the Boston-based Frontier
Group, It didn't take long for Millennium to attract indos-
try attention, particularly from 2-year-old Information
Cybemetics, a maker of Internet software.

Ayyadurai, on the brink of finishing his doctorate, has
put his academic goals on hold as Millenninm's expansion
takes up more and more of his tme.

This month, Allwarth Press in New York will publish
his book “Ars and the Internet.” A second book, “The
Internet Guide to Publicity.” is scheduled for publication
next year.

Ayyadurai has also been nominated for the 1906
Lemelson-MIT Student Prize for inventing a computer
ldosk that enables youngsters to discover what they have
in common with famous inventors. The interactive pro-
gram is on dispiay at Disney's Epcot Center's
Innoventions in Ortando, Fla

*“The opportunities on the web are going very quickly
and [ just want to ride them,” Ayyadurai said. “The disser-
tation will always be there. TJ
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